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Glory For Girls

Glory for Girls is a natural skin care
line for today’s savvy teen girl that
offers products that are good for
you and the environment. The
San Diego-based line seeks to
eliminate the need for girls to choose
between designer brands that contain
¢ T synthetic and irritating ingredients
and natural brands that are bland or
medicinal. “From an early age, girls
begin to experiment with beauty
products and cosmetics as they
start to define their own unique
look. I want that experience to
start with the safest products available,” says founder and
CEO Brittany Clotfelter. Glory for Girls currently carries
everyday cleansers, lip balms, scrubs, sunscreen, deodorant,
and clarifying lotion. All formulas are biodegradable and
100 percent natural — no parabens, sulfates, petrachemicals,
artificial colors, or artificial fragrances. The company’s
Web site also provides an interactive online store with
activities and resources for girls. (760/918-0078,
www.gloryforgirls.com)  msonRcHey
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Pucker Up

‘What better time than Valentine’s Day to give a
little extra love to your lips? Age takes its toll on
your pretty pout and the skin surrounding it, but a
handful of simple cosmetic procedures can take
years off your appearance. According to Alexander
Ataii, MD, of Laser Clinique, the feathery lines
above the lip (“smoker’s lines
not always related to
smoking”) can be
minimized with
spot laser
; treatments. He uses
Deep FX, but Fraxel
re:pair is also a popular option.
For deepening nasolabial folds —
those lines running from the sides of the nose to the
mouth — he suggests synthetic fillers such as
Elevess, Juvederm, and Restylane. Jodi Sawyer, RN,
swears by Restylane for plumping up the lips, and
delivers 70 injections per month. “Restylane builds
your collagen,” she says. “The longer you use it,
the less you’'ll need it, so you’ll always have
kissable lips.”  ANNAMARIASTEPHENS
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Solana Beach's Do's & Lipstick, which

offers luxury beauty brands (Kevyn
Aucoin Beauty, Bumble and Bumble,

Shu Uemura, Stila, Fresh, Kerastase, and
more), hair and makeup styling, and
precision brow shaping, is now located
next to the Belly Up in the Cedros Design
District. “We're thrilled to be on Cedros,”
says proprietor Mona Van Cleve. “We
absolutely love the vibe of the street.”

(858/793-5477, www.dosandlipstick.com)

MIA STEFANKO

www.ranchandcoast.com
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Romantic Hideaways




